
        
            
                
            
        

    
[image: 7Habits_iPhone(Visual).png]

  



Copyright © 2015 by FranklinCovey Co. 
 

The Visual Edition designed by: Cristian Velecico
 

Infographics designed by : Elina Diaz and Roberto Nunez
 

Produced and distributed by : Mango Media Inc.
 

Images and videos provided by : FranklinCovey Co.
 

www.franklincovey.com
 

Mango Media
 

Miami
 

info@mangomedia.us
 

                                      
 

All rights reserved. No part of this publication may be reproduced, distributed, or transmitted in any form or by any means, including photocopying, recording, or other electronic or mechanical methods, without the prior written permission of the publisher, except in the case of brief quotations embodied in critical reviews and certain other noncommercial uses permitted by copyright law. For permission requests, write to the publisher, addressed “Attention: Permissions Coordinator,” at the address below.
 



 

The 7 Habits of Highly Effective People The Visual Edition by Stephen R. Covey (Author) --- 1st Ed.
 

ISBN: 978-1-63353-209-0
 







Table of Contents
 

The 7 Habits of Highly Effective People
 

Habit 1: Be Proactive
 

Habit 2: Begin with the End in Mind
 

Habit 3: Put First Things First
 

Habit 4: Think Win - Win
 

Habit 5: Seek first to Understand then to be Understood
 

Habit 6: Synergize
 

Habit 7: Sharpen the Saw
 







The 7 Habits of Highly Effective People
 








[image: ]








[image: ]








[image: ]








[image: ]








[image: ]








[image: ]








[image: ]








[image: ]








[image: ]







Habit 1: Be Proactive
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Habit 2: Begin with the End in Mind
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Habit 3: Put First Things First
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Habit 4: Think Win - Win
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Habit 5: Seek first to Understand then to be Understood
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Habit 6: Synergize
 








[image: ]







Habit 7: Sharpen the Saw
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THE 6 MAJOR DEPOSITS

that build the Emotional Bank Account

UNDERSTANDING THE INDIVIDUAL

+One ofthe most important deposits you can
make

+To make a deposi, whats important to
another person must be as important to you
as the personisto you.

- Always accept the value of what the other
‘person says. This shows an understanding of
the person which resultsin 2 great deposit

i
ATTENDING T0 THE LITTLE THINGS
- Small discourtesie,tte unkindness, e
forms of disrespect make arge withdraws.

«In elationships, the it things are the big
things

+ Inside, even within the most toughened
calloused exteriors, are the tender feelings
and emotions of the heart

KEEPING COMMITMENTS

A promise s a major deposit; reaking oneis
amajor withdrawal.

~Never make a promise you cannot keep.
Therefore, you try to make your promises
very carefully,very sparingly,and very aware
of all the variables and contingencies.

+Occasionally, despite allthe efforts,a
situation may arise where it would be unwise
to keepa promise. ither keep it anyway or
explain the ituation thoroughly.
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My Daughter and the

henimy daughter wned 16, we ek upa
Wi ag ementregardingus of thefariy

o We areetat s woulobey th aws i the

Vi tha e e th o e and

o il Ve et s o

inecrony o esponsle puposesand wouk

resson, Andwe siso agreed that she viouid 6o i her ’

other jobs cheerfully without being reminded. These

We also agreed that | would provide some resources—the
car, 05, and insurance. And we areed that she would
meet weekly with me, usually on Sunday afternoon, to
‘valuate how she was doing based on our agreement.

The consequences were clear, As long as she kept her
partof the agreement, she could use the car. If she didn't
Kkeep i, she would lose the prviege unil she decided to.

“This Win/Win agreement set up clear expectations rom the beginning on
both our parts. It was a win for her—she got o use the car—and it was.
certainly a win for Sandra and me. Now she could handle her own
wansportation needs and even some of ours. We didrt have to worry
about maintaining the car or keeping it clean. And we had a buitin
accountabilty, which meant | icin' have to hover over her or manage
methods. Her integrity, her conscience, her power o discernment and our
high Emotional Bank Account managed her infinitely better We didnt
have (0 get emotionallystrung out,

trying 10 supervise her every move and
coming up with purishments or
rewards on the spotif she didn't do.
things the way we though she shoul.
We had a Win/Win agreemen, and it
berated usal.
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CLARIFYING EXPECTATIONS

+The cause of almost all relationship
difficuies s rooted in conflcting or
ambiguous expectations.

«Many expectations are imlicit They haven't
been expliciy stated or announced, but
people nevertheless bring them toa
particular ituation.

«Clarfying expectations sometimes takes a
great deal of courage.

SHOWING PERSONAL INTEGRITY

«Showing personal integrity generates trust
which s the basis of deposits.

+Lack ofintegrity can undermine almost any
other efforts to rate high trust accounts.

~Integrityincludes but goes beyond honesty.
One of the most important ways to manifest
ntegrity i to be loyal 1o those who are not
present.

THE LAWS OF LOVE AND THE LAWS OF LIFE

+When we make deposits of unconditional
Tove, when we live the primary laws of love,
we encourage other tofive the primary laws
ofife

+When we violate the primary laws of love
when we attach strings and conditions to
gifts we actually encourage other to violate
the primary laws of fe.

+Rebellion s knot of the heart,not of the
mind. The key is to make deposts-constant
deposits of unconditional love,
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EXPERIENCING REAL SYNERGY

Once people have experienced real synergy, they are never
quite the same again. They know the possibilty of having
other such mind-expanding adventures in the future.

Often attempts are made to recreate a particular
synergistic experience, but this seldom can be done.

However, the essential purpose behind
creative work can be recaptured. Like the
Far Eastern philosophy, “We seek not to
imitate the masters, rather we seek
‘what they sought,” we seek not to
imitate past creative synergistic
experiences, rather we seek

new ones around new and

different and sometimes

higher purposes.

SYNERGY AND
COMMUNICATION
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remember writing one time i a room on the north shore of

‘Oahu, Hawail There was a soft breeze blowing, and 5o | had.
‘opened two windows—one at the front and one at the.
side—to keep the room cool. | had a number of papers
faid out,chapter by chapter,on alarge table.

Suddenly the breeze started picking up and
blowing my papers about. | remember the
frantic sense of loss | fel because things.
were no longer i order, induding.
unnumbered pages, and | began
rushing around the room trying
desperately o put them back.
Finally | realized t would be
better (o take ten seconds and
close one of the windows.

Empathic istening takes time, but t doesn' take anywhere near as
much time as t takes to back up and correct misunderstandings
‘when you'e already miles down the r0ad, to redo, to ive with
unexpressed and unsolved problems, o deal with the results of ot
giing people psychologica air

Adiscerning empathic stener can read what's happening down
deep fast, and can show such acceptance, such understanding, that
other peaple feel safe o open up ayer after layer unt they get to

that soft nner core where the problem really les.

People want to be understood. And whatever investment
of time it takes to do that will ring much greater
returns of tme as you work from an accurate:
understanding of the problems and issues

and from the high Emotional Bank

Account that results when a person

feeis deeply understood.
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n Be Proactive

Principles of

q—! Personal Vision
Youre the crestor
You arein charge
B Put First Things First

s
B

Seek First to Understand,

Then'to be Understood

o

accuracy, greater

integity, inyour
presentations.

D Sharpen the Saw

Begin wih thefdin Mind g

principles of
Personal Leadership
We don'thave to Iive
with those scripts. We
are responsible o use.
our imagination and
aeativy.

Differences Reolved:
Why dorit we agree to
communicate unti we.
can find a soluton we
both feel good about.

Xvnmgxzeﬂ
Principles of
e 4 4
Cooperation
Whenyou s f\

Synergy,you create
an atmosphere in
which s sae to tak
‘about these forces
You unfreeze them.

other habits on the Seven Habits paradigm because tis

Principles of Balanced Self-Renewal
Taking time to sharpen the saw. Habit 7 surrounds the

the habit that makes all he others possibe.





images/00035.jpg
THE UPWARD SPIRAL

Renewal s the princple—and the process—that empowers us to move on
an upward spiral of growth and chans, of continuous improvemen.

To make meaningul and consistent progress alon thatspira, we need to
consider one other aspect: OUR CONSCIENCE.

Conscience s the endowment that senses our
congruence or disparity with correct principles and
it us toward them—when i's i shape.

Justas junk food and lack o exercise can ruin an
athlete's condition, those things that are obscene,
crude,or pornographic can breed an inner darkness
that numbs our higher sensibilities and substitutes the
sodal conscience of ‘Wil be found out?”

Once we are seif-aware, we.
must choose purposes and
principles o lve by.
Moving along the
upward spiral requires.
5 to learn, comit,
and do on increasingly
higher planes. We
decelve ourselvesif
we think that any one.
of these s suffcient.

To keep progressing,
learn, commit, and do—
learn, commit, and do—and
learn, commit, and do again.






cover.jpeg
THE 7 HABITS

EFFECTIVE FEI]PI.E

OF HIEH LY

I Be Proactive |

Seek i stand,
Then to be Understood

I Stephen R. Covey

& FranklinCovey.






images/00027.jpg
ADVANCES OF THE
FOURTH GENERATION

The fourth generation of self-management is more
advanced thaw the thivd in five important ways.

ST 1S principle-centered. More than giving Lip service

'| £ QUADRANT Il it creates the central paradign.
that encpowers You to see your time in the context
of what is veally) incportant and effestive.

ND 1t5 consclence-directed. It gives you the

DD orortanic o rganize ode fe botne st of our
ability in Rarmonyy with your deepest values. But
it also gives you the freedon to peacefully
subordinate our sohedule t higher values.

th It defines your unique mission, including values
3t ak Lowig-Corm. gonts. This gives direetion andt
purpose to the way you spend each day.

th 1 helps ou balance your Life by (dentifying roles,
A oL Lty ponis and soneduing st
each key role every week.

th 1 gives greater context through weekly organizing

5™ it daily adaptation as needed), vising above the
liniting perspective of a single day and putting
Yow in toush with your deepest values through
veview of your Rey roles.

The practical thread ranning through all five of these
advances is a primary focus ow relationships and results
and a secondary focus o time.
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'ORGANIZING ON A WEEKLY BASIS PROVIDES

MUCH GREATER BALANCE
AND CONTEXT THAN DAILY PLANNING.

There seems to be implicit cultural recogition of the week as
asingle, complete unit of time. Business, education, and
‘many other facets of society operate within the framework of
the week, designating certain days for focused investment
and others for relaxation of inspiration. The basic
Judeo-Christian ethic honors the Sabbath, the one day out of
every seven setaside for uplifing purposes.

Most people think n terms of weeks, But most
third-generation planning tools focus on daily planning.
While they may help you prioritize your actvites, they
basically only help you organize crises and busywork. The ke
s not to prioritize what's on your schedule, but to schedule
your priorities. And this can best be done in the context of
the week
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@ GOFER DELEGATION

'GOFER DELEGATION MEANS “GO FOR THIS, GO FORTHAT,
DOTHIS, DO THAT, AND TELL ME WHEN IT’S DONE"

* Most people who are producers have a gofer delegation
paradigm.

* Remember the machete wielders in the jungle? They are the
producers They roll up theirsleeves and get the job done:

« Iftheyare given a position of supervision of management.
they still think like producers.

THEY DON'T KNOW HOW TO SET UP A FULL DELEGATION
SOTHAT ANOTHER PERSON IS COMMITTED TO ACHIEVE
RESULTS. BECAUSE THEY ARE FOCUSED ON METHODS,
"THEY BECOME RESPONSIBLE FOR THE RESULTS.

@ STEWARDSHIP DELEGATION

STEWARDSHIP DELEGATION IS FOCUSED ON RESULTS
INSTEAD OF METHODS.

«  ltgives people a choice of method and makes them
responsible for results

o Ittakes more time in the beginning, but tstime well
invested. You can move the fulcrum over, you can increase
your leverage, through stewardship delegation.

STEWARDSHIP DELEGATION INVOLVES CLEAR, UP-FRONT
MUTUAL UNDERSTANDING AND COMMITMENT
REGARDING EXPECTATIONS IN FIVE AREAS.
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‘THE MOST EFFECTIVE WAY | KNOW T0 BEGIW WITH THE ENO IN MIND 15 TO DEVELOP A:

A PERSONAL MISSION STATEMENT

IT FOCUSES ON
CHARALTER: CONTRIBUTION: ACHIEVEMENTS:
whatyou want want to do. the values or
tobe principles upon
which being and
doing are based.

Because each individual is unique, a personal mission statement
will reflect that uniqueness, both in content and form.

'ROLFEKERR HAS EXPRESSED HIS PERSONAL CREED INTHIS WAY:

- Succeed at home st - Beaorderynperson and i work
« Seekand mert dvine help. - Donotfear mistakes—iear

+ Nevercompromise with honesy. | onlythe absence ofcreative,

- Rememberthe peopleinvolved constuctive, and comective
 Hearboth sides beore judging responses o those misakes

- Obtain counsel o thers.  Focltate the success

- Defend those who ar bsert. ofsbordinates

+ Besincereyet decisve  Listen twice a5 much s

- Develop one new profidency ayear. | you speak:

+ Plantomorrows work oda. + Concentrateall biltes and
- Hustle while you wat. effots on the task athand,
 Maintain a postive attude. ot wortying about the next

+ Keepa senseof humor Jobor promotion.





images/00021.jpg
VISUALIZATION AND AFFIRMATION

Ican use my right brain power of

visualization to write an “affmation” (@A
that will help me become more congruent

with my deeper values in my daly life.

A GOOD AFFIRMATION HAS 5 BASIC INGREDIENTS:

itis:

o O

PERSONAL POSITIVE

© © O

VISUAL PRESENT TENSE ~ EMOTIONAL

So | might write something like this:

mm——

“IT IS DEEPLY SATISFYING (EMOTIONAL) THAT | (PERSONAL)
RESPOND (PRESENT TENSE) WITH WISDOM, LOVE, FIRMNESS, AND
SELF-CONTROL (POSITIVE) WHEN MY CHILDREN MISBEHAVE
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A WOMAN SEEKING TO BALANCE FAMILY AND WORK VALUES HAS
EXPRESSED HER SENSE OF PERSONAL MISSION DIFFERENTLY:

I willseek to balance career and
family as best | can since both
are important to me.

My home will be  place where |
and my family, friends, and
guests find joy, comfort, peace,
and happiness.Stilll willseek to
create a clean and orderly
environment, yet livable and
comfortable.  will exercise
wisdom in what we choose to
eat,read, see, and doat home. |
especially want to teach my
children to love, toleam, and to
laugh—and to work and
develop their unique talents.

l\l

Ivalue the rights, reedoms, and
responsibiltes of our
democratic society. I willbea
concerned and informed citizen,
involved in the political process
to ensure my voice is heard and
my vote is counted.

Iwill bea selfstarting
individual who exercises.
initiative in accomplishing my
/s goals. [ will act on
situations and opportunities,
ather than to be acted upon.

&

Iwill always try to keep myself
free from addictive and
destructive habits. | will develop
habits that free me from old
labels and limits and expand my
capabilites and choices.

o

My money willbe my servant,
not my master. | wil seek
financial independence over
time. My wants will be subject
to my needs and my means.
Except for long-term home and
carloans, | willseek to keep
myself free from consumer
debt.Iwill spend less than | eam
and regularly save or invest part
of myincome.

Moreover, | willuse what money
and talents | have to make ife
more enjoyable for others
through service and charitable
giving.
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EFFECTIVE MANAGEMENT

Putting First Things First.

Leadership Mnnapemen( uts Management
decides what them first, day-by-day, ) is discipline,
*firstthings”are, / moment-by-moment. /' carrying it out.

DISCIPLINE DERIVES FROM DISCIPLE
e

DISCIPLE TO:

@ A PHILOSOPHY
ASET OF z

VALUES
AN OVERRIDING PURPOSE,
T0 A SUPERORDINATE
A SET OF GOAL OR A PERSON WHO
PRINCIPLES REPRESENTS THAT GOAL

In other words, if you are an effective manager of yourself, your
discipline comes from within; it s afunction of your independent
will You are a disciple,  follower, of your own deep values and
their source. And you have the wil, the integiity, to subordinate
you feelings, your impulses, your moods to those values.
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IDENTIFYING ROLES AND GOALS

and goals to create the following mission statement:

My mission i to live with integrity and to make a
in the lives of others. To fulfllthis mission:

N
mavecnammy [ sacuce | L

fference

| AM IMPACTFUL:

What do makes adifference in the lves of others.

prority in achi

HUSBAND _ my partners the most important person in
my lfe. Together we contrbute the fruits of
harmony,industry charty, and hrift

FATHER Ihelp my chidren experience progressively
greaterjoy n thei lives.

SON/BROTHER | am frequently ‘there"for support and love.

CHRISTIAN _ God can count on me to keep my covenants
and o serve his other chldren.

NEIGHBOR _ The love of Christ s visble through my.
actions toward others

CHANGE AGENT |am a catalyst or developing high.
performance in large organizations.

SCHOLAR _1learn important new things every day.
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A“PEOPLE”DIMENSION.

You also need a tool that deals with people, not just
schedules. While you can think n terms of efficiency in
dealing with time,  principle-centered person thinks
in terms of effectiveness in dealing with people.

There are times when principle-centered Quadrant I
living requires the subordination of schedules to

people. Your tool needs to reflect that value, to

facilitate implementation rather than create guilt

‘when a schedule is not followed.

FLEXIBILIT

& Your planning tool should be your servant, never your
S+ master. Since it has to work for you, it should be
tailored to your style, your needs, your particular ways.

PORTABILITY.

Your tool should also be portable, so that you can
carry it with you most of the time. You may want to

review your personal mission statement while

tiding the bus. You may want to measure the value
Sfanewopportuny sganst sometingyou. . WD
already have planned. If your organizer is portable,

you will keep it with you so that important data is

always ithin reach.
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COHERENCI

Coherence suggests that there is harmony, unity, and
integrity between your vision and mission, your roles

and goals, your priorities and plans, and your desires
and discipline. ﬂ

In your planner, there should be a place for your 2
personal mission statement so that you can

constantly refer to it. There also needs to be a place

for your roles and for both short-and long-term

Your tool should help you to keep balance in your ife,
toidentify your various roles and keep them right in
front of you, so that you don't neglect important areas
suchas your health, your family, professional
preparation, or personal development.

*
QUADRANT Il FOCUS.

You need a tool that encourages you, motivates you,
actually helps you spend the time you need in

Quadrant, so that youre dealing with prevention
rather than prioritizing crises. ’

Inmy opinion, the best way to do this is to organize
‘your life on a weekly basis. You can stilladapt and
prioritize on a daily basis, but the fundamental thrust






images/00016.jpg
APPLICATION SUGGESTION

ora fulld
language of th
often do you use and hear reactive p
such asIf only,“l can't”or T have

identify an experience you might encounter
in the near future where, based on p
fence, you would probably b
vely. Review the st inth

ave

context

v ur Circle of Influence.
fow could your
al moments an e
,,  vividlyin your mind, picturing yourself
Y #

onding in a pr
rself of the gap b

/e manner. Remind

imulus and
mmitment to yourself to
dom to choose.

Selecta probler

fethat s fustating to you. Determine
problem, enti the fs step you can take n

fiom your work or personal

et

that step.

Try the t
of the cha
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THE HAVE'S AND THE BE'S

One way to determine which circle our concern is in
is to distinguish between the have’s and the be’s.

THE CIRCLE OF CONCERN IS FILLED WITH THE HAVE'S:

1 2 )

“I1l be happy “Ifonly | had
when | have aboss who
my house wasn't such
paid off” a dictator...”

Ifonlylhad a
more patient
husband...”

“If | could
justhave
more time

tomyself...”

“If I had more “Ifl had my

obedient
(g degree..

THE CIRCLE OF INFLUENCE 15 FILLED WITH THE BE'S
1 g 3

IT'S THE CHARALTER FOCUS

Anytime we think the problem s out there? that thought s the problem
We empower what's out there to control us. The change paradigm s
“outside-in"—what's out there has 1o change before we can change.





images/00018.jpg
RESCRIPTING: BECOMING YOUR OWN FIRSTCREATOR V

THETWO ADDITIONAL UNIQUE HUMAN ENDOWMENTS

THAT ENABLE US TO EXPAND OUR PROAC'HVITYQ
TO EXERCISE PERSONAL LEADERSHIP IN OUR LIVES ARE

'rzzy}zaﬁbzz £5 @ ansaence

THROUGH IMAGINATION § THROUGH CONSCIENCE

= > | “wecmcoven conmerwms
WE CAN VISUALIZE T UNIVERSAL LAWS OR PRINCIPLES

UNCREATED WORLDS OF | “%'GUR OWN SINGULAR
POTENTIALTHAT LIEWITHIN US. | aexts o s o contusumon

COMBINED WITH SELF-AWARENESS,
THESE TWO ENDOWMENTS EMPOWER
US TO WRITE OUR OWN SCRIPT.

Because we already live with many scripts that have been
handed to us, the process of writing our own script is actually
more a process of “rescripting” or paradigm shifting—of
changing some of the basic paradigms that we already have.
As we recognize the ineffective scripts, the incorrect or
incomplete paradigms within us, we can proactively begin to
rescript ourselves.
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WHAT IT MEANS T0 BEGIN WITH THE END IN MIND

JOSEPH ADDISON:

_ Whenllook upon the tombs ofthe great;
) every emotion of envy diesin me;when
LIS AT | read the epitaphs of the beautiful, every
TR o dsresoe vt when meek
hs Jm ) with the giefof parents upon atombstone,

my heart melts with compassion;

when see the tomb of the parents themselves,
consider the vanity of gieving fo those whom
wemustquickly follow
when  see kingslying by those who deposed

them, when | considerrival wits placed side by
side, or the holy men that divided the world with
their contests and disputes, | eflect with sorrow
and astonishment on the ltle competitions,
factions, and debates of mankind.

When  read the several dates of the tombs, of
some that died yesterday, and some six hundred
years ago, | consider that great Day when we
shallallof us be Contemporaries,and make our
appearance together.
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T 1

THERE ARE NO SHORTCUTS
WE KNOW €2 ACCEPT THE PRINCIPLE

OF PROCESS IN

THE AREA OF PHYSICAL THINGS.

ACHILD IS BORN TO CRAWL

ACHILD LEARNS AND THEN TO
TOTURN OVER WALK AND RUN

ACHILD LEARNS
TOSITUP

EACH STEP IS IMPORTANT {2} EACH ONE TAKES TIME.

NO STEP CAN BE SKIPPED.
BUT TO UNDERSTAND IT IN:

EMOTIONAL AREAS, ‘THE AREA OF PERSONAL.
CHARACTER 5 LESS
IN HUMAN RELATIONS COMMON & MORE DIFFICULT.

YET, THE PRINCIPLE OF PROCESS IS JUST AS TRUE

THE SEQUENTIAL STAGE OF GROWTHASIT IS
FORTHE EMOTIONAL, RELATIONAL, ® PERSONAL STAGES OF GROWTH.

NO STEP CAN BE SKIPPED.
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SHORTLY AFTER DARK, THE LOOKOUT ON THE WING OF THE BRIDGE REPORTED,
LIGHT, BEARING ON THE STARBOARD BOW

1S T STEADY OR MOVING ASTERN?” THE CAPTAIN CALLED OUT

LOOKOUT REPLIED, “STEADY, CAPTAIN WHICH MEANT WE WERE ON A
DANGEROUS COLUISION COURSE WITH THAY SHIP

THE CAPTAIN THEN CALLED TO THE SIGNALMAN, SIGNAL THAT SHIP: WE ARE ON A
COLLISION COURSE, ADVISE YOU CHANGE COURSE 20 DEGREES.

BACK CAME A SIGNALLADVISABLE FOR YOU TO CHANGE COURSE 20 DEGREES!
THE CAPTAIN SAID, “SEND, M A CAPTAIN, CHANGE COURSE 20 DEGREES

M A SEAMAN SECOND CLASS” CAME THE REPLY. YOU HAD BETTER CHANGE
COURSE 20 DEGREES

%% CHANGE COURSE 20 DEGAEES
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NESOP'S FABLEOF THE GDOSE AND THE GOLOE £66

who one day discovers in the nest of his
pet goose a glitering golden egg.

At first, he thinks it must be some kind
of trick.

But as he starts to throw the egg aside,
he has second thoughts and takes it in
to be appraised instead.

‘The egg is pure gold! The farmer can’t
believe his good fortune.

He becomes even more incredulous
the following day when the experience
s repeated.

Day after day, he awakens to rush to
g the nest and find another golden egg.

He becomes fabulously wealthy;
itall seems t00 good to be true.

But with his increasing wealth comes greed and impatience.

‘Unable to wait day after day for
the golden eggs, the farmer
decides he will kill the goose and
get them all at once. But when he
‘opens the goose, he finds it empty.

‘There are no golden eggs—and.
now there is no way to get any.
‘more. The farmer has destroyed
the goose that produced them.
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i HABIT: “THE 1f

INTERSECTION OF

KNOWLEDGE,
SKILL & DESIRE.

KNOWLEDGE:
O EorericaL &)

PARADIGM, THE P

WHAT TO DO AND

THE WHY.

e SKILL IS THE
HOW TO DO.

o DESIRE IS THE
MOTIVATION, THE
WANT TO DO.

IN ORDER TO MAKE SOMETHING A HABIT IN
OUR LIVES, WE HAVE TO HAVE ALL THREE.
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b AT

IN THE GREAT LITERATURE €
ALL PROGRESSIVE SOCIETIES,

LS foveo = vERE.

REACTIVE PEOPLE ARE
DRIVEN BY = FEELINGS

HOLLYWOOD SCRIPTED US
T0 BELIEVE THAT WE ARE
1. NOT RESPONSIBLE,

2. WE ARE A PRODUCT
@ DR FEELINGS.

BUT THE HOLLYWOOD SCRIFT@REALITY.

IF OUR FEELINGS CONTROL OUR ACTIONS, T 15 BECAUSE WE HAVE

1. ABDICATED OUR RESPONSIBILITY &
2. EMPOWERED THEM T0 D0 50.

PROACTIVE PEOPLE MAKE LOVE A VERB.
Ve 15 SOMETHING YOU D0.
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